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DEAR READERS

TOPAKUSTIK® is celebrating a special birthday! Over 30 years ago, the resourceful
entrepreneur Arthur Fries put his brilliant idea info practice and laid the foundation for
a remarkable success story with his first product. An excellent team of highly motivated
employees confinue to write this story. I'm very happy to be a part of this story.

The company’s stated strategy is to sharpen its current profile and to mature info a
“solutions provider”. TOPAKUSTIK® wants to see eye-fo-eye with its clients and fully
align its consulting, planning, production and administration operations with their re-
quirements. I'm motivated to create an environment in which employees, companies
and products develop in equal measure, so as to achieve added value for our custom-
ers. In the next chapter, I'm looking forward to many more encounters and to making
my contribution to many more audibly beautiful inferiors.

FROM THE HEART OF SWITZERLAND

Since 1991, our products TOPAKUSTIK® and TOPPERFO® have been produced in the heart of
Switzerland - Lungern, Obwalden - and exported from Lungern to the entire world. Switzerland,
with just under a third of the total production, remains our most important single market. That's
why we've presented several properties from all over Switzerland.

Of course, there are people behind every one of your valued orders. We've therefore given a few
of our employees - representing the over 100 employees of NH Akustik + Design AG - the chance

to give a retrospective here. Naturally, the first spot belongs to our founding father and inventor
of TOPAKUSTIK®, Arthur Fries.
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ARTHUR FRIES

INVENTOR OF TOPAKUSTIK® AND FOUNDER OF NH AKUSTIK + DESIGN AG

There have been interior acoustic demands to solve since humans started building.
Around 30 to 40 years ago, room acoustics in inferior design — in conjunction with
the increased use of hard building materials such as concrete, natural stone and
glass — took on a new importance. By the end of the eighties, while there were
some standard products which were acoustically effective, they could on the whole
only fulfil the aesthetic requirements of the planners or the needs of the acoustics
engineers to a very limited extent.

The situation fundamentally changed with the invention and market launch of TOP-
AKUSTIK®. TOPAKUSTIK® was available in every wood type, colour and format,
and thanks fo the variable absorption range which allows for an unbelievably wide
array of applications, has been the optimal product from
day one and has remained so ever since. Along with the g
product idea, the success of TOPAKUSTIK® has been /10
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I\ Order the detailed
development history of the
product TOPAKUSTIK®.
This story is available in a
illustrated 24-page A5
brochure and was published

based on its team of creative and highly motivated em-
ployees. Today I'm pleased and proud that we were able
to build NH Akustik + Design AG info an innovative and
world-leading company. For the future, | wish the TOP-

AKUSTIK® team continued good fortune and many crea-
tive ideas. for the 30th anniversary.

Ompi, Geneva
Architect: Behnisch Architekten, Stuttgart
Photo: David Matthiessen, Stuttgart

Airport Zurich — Swiss Lounge
Architect: Greutmann Bolzern AG fir Gestaltung, Zirich, www.gbdesign.ch

Photo: Valentin Jeck

Sdntis — the hotel Schwagalp
Architect: Schallibaum AG, Wattwil

Yours sincerely,

Marcel M. Miller / CEO
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NH Akustik + Design AG
Obseestrasse 11, 6078 Lungern, +41 41 679 73 73, contact@topakustik.ch, www.topakustik.ch
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BRUNO BURGI

PROJECT MANAGER/AVOR

| continue to be fascinated by the many
different features of our products. From
the simply perforated or grooved to the
micro-perforated, which is nearly invis-
ible to our clients. My daily challenge is
developing customer-oriented solutions,
which acoustically enhance the room
while simultaneously meeting the de-
sired design. This is exactly what makes
the day-to-day work challenging and
interesting — | like to give rooms a qual-
ity of life.

EVELINE GASSER

SALES AND MARKETING CONSULTANT

Whether an auditorium, office, restau-
rant or gymnasium — TOPAKUSTIK® can
be acoustically effective in every room.
For this reason I'm continually fascinat-
ed when | receive project photos from
various countries. It's simply fun to be
able to work in marketing with such ref-
erences. Ii's just great that from tiny
lungern, we can export so far away
and inspire our clients.

Frutt Family Lodge, Melchsee-Frutt
Architect: Architekturwerk AG, Sarnen
Photo: Sibylle Kathriner Fotografie, Stans

Monte Generoso, Lugano
Architect: Mario Botta, Lugano
Photo: ©photoEnricoCano

Gotthard motorway service area, Erstfeld
Architect: alp architektur lischer partner ag, luzern
Photo: Roger Frei, Zirich

VOGLER

CNC PROGRAMMING

Even after my over 30 years of work,
I'm confinually amazed by how many
new and innovative products we've
been able to develop for and with our
clients. However, this often means that
for the manufacture of our orders, new
and creative production methods need
to be developed. I'm glad to face this
challenge with great passion every
day, because for me that's part of the
uniqueness of TOPAKUSTIK®.

DANIEL HAHLEN

PRODUCTION MANAGER

In the past, NH Akustik + Design AG has
succeeded in combining the require-
ments of automated production and the
manufacture of individual pieces. For
the production staff — myself included —
optimizing this path for the future as
well is an exciting challenge. What |
really like about my position, which is
an internal interface between sales,
project management and production, is
that | can confribute both my leadership
and organizational skills.

THOMAS LIEM

HEAD OF BENCH ROOM

I really like the variety that our seven-
person bench team has. Round pieces
for Asia, corner elements for the USA
or, most recently, solid maple wood
planks for the bathhouses in Baden,
Switzerland. Some jobs involve very lit-
tle bench work — but for the Burj Khalifa
or Apple, we were kept busy for several
months by the same project. | also en-
joy seeing photos of rooms that have
been equipped with our acoustic ele-
ments.

GUIDO ACHERMANN

SALES AND MARKETING

I've held on to a particularly special
memory of viewing the installation of
the ceilings in the Burj Khalifa in Dubai.
This happened on the 123 storey, and
there was just a single external lift that
went up 440 metres. The lift ride lasted
over five minutes, enough time fo "en-
joy” the panoramic view from the open
lift. Arriving at the top, | found myself
surrounded by nearly all of the fitters
from Nepal, who had installed our ceil-
ing panels very well indeed.

BEAT BRITSCHGI

SALES

It's been a privilege to help shape the
development of TOPAKUSTIK® over the
past 30 years. The execution of innova-
tive projects makes working in sales par-
ticularly interesting. The many personal
contacts with people from many differ-
ent countries and cultures is also enrich-
ing and exciting. I'm looking forward 1o
working together with our team and our
valued clients in the future to solve
acoustically, aesthetically and technical-
ly challenging tasks.

HELGA RIEBLI

SALES

With our long-standing sales partners,
we've been able to realize interesting
projects and grow beyond our borders
together. When it comes to global
trade, the best possible individual solu-
tions must be found, while taking into
account construction methods and na-
tional regulations, as well as geologi-
cal, ecological and economic aspects.
Intercultural exchange is something | al-
ways find exciting, and it's great to see
how TOPAKUSTIK® has been delivered
to the wider world.



PRODUCTS & PROJECTS

TOPAKUSTIK® was invented in 1991 by Arthur Fries, and TOPAKUSTIK® is still one of
the most important products offered today. There are now over a dozen grooves to
choose from. TOPPERFO® is the umbrella category for all our perforated products. NH
Akustik + Design AG significantly shaped the development of this product line, not only
in terms of the product design, but also in terms of the manufacturing process, which
uses the latest laser technology. And the development continues ... the time line below

also presents some of our flagship projects. See for yourself ...
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REICHSTAG, BERLIN

Berlin, as a new (old) capital, was undergoing trans-
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formation. Star architect Foster was looking for new
ideas and products for his spectacular reconstruction
of the Reichstag. TOPAKUSTIK® had then only been
around for a few years, but good products quickly
find their way. The three round walls behind the lec-
tern were clad entirely with TOPAKUSTIK®. Additional-
ly, several thousand square metres were installed in
the rear rooms. That was the starting shot for the inter-
national success story of TOPAKUSTIK®.

TOPAKUSTIK®
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The KKL Lucerne (the Lucerne Culture and Congress Cen-
tre) was a home match for TOPAKUSTIK® ... some say.
The architect Jean Nouvel, from Paris, envisaged the
implementation of wall cladding with slotted holes in his
concept. During the initial sampling process, we supple-

mented the requested large-format prototypes with a
TOPAKUSTIK® variant. Jean Nouvel was very pleased
by our TOPAKUSTIK® version, and thanks fo the aesthet-
ics and high sound absorption properties, decided to
go with TOPAKUSTIK®. And so we were able to deliver
several thousand square metres of TOPAKUSTIK® ele-
ments, in particular for the rehearsal and recording
rooms. But you'll also find TOPAKUSTIK® wall cladding,
made of American cherry wood, in the concert hall.
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The New York Times is one of the most influential

American newspapers. For their in-house auditorium,
walls from architect Renzo Piano and TOPAKUSTIK®
coverings, made from a single large trunk of Ameri-
can cherry, were chosen. The product TOPAKUSTIK®
19/2 M was developed specifically for this project.
Today it remains one of our most beloved products.
The New York Times Auditorium was the earliest
American reference project of huge interest through-
out the entire US market, due to its name and connec-
tion with the equally famous architect.
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The tallest building in the world was a challenge of
the highest order for us in Lungern. Particularly for
technical reasons, as over 2,000 different pieces
were produced, each with a different form. But com-
munication with the architect SOM from the USA and
the client Samsung from South Korea was also ex-
tremely demanding. On top of all that, our production
was interrupted for almost a year due to the 2008 fi-
nancial crisis. As a matter of fact, the Burj Khalifa is
still the tallest building in the world, even though at
that time there were multiple projects which were sup-
posed to break this record ...
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2015
RUE RASPAIL, PARIS

The ceiling cladding consists of triangular panels

made out of veneered and micro-perforated oak. This
project graces the cover of our current product bro-
chure, although it's only one of many projects in Paris
for which we could supply our products. France has
been one of our top three markets worldwide for sev-
eral years now. As our neighbours from “la Grande
Nation” are well known for their appreciation of beau-
ty and the good things in life, the aesthetic of TOP-
AKUSTIK® and TOPPERFO® is a perfect fit.

TOPPERFO® MICRO
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The new headquarters for the media group Bloomberg

in London has an absolutely spectacular entrance hall:
three six-mefre-high free-standing walls, which filt ever
more forwards towards the centre. Architect Foster
named the entrance hall "Vortex”. The wall cladding
was done with TOPPERFO® Micro in American red
oak. Over 5,000 differently shaped elements were
needed.
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.« AND THE STORY CONTINUES ...

This year we'll be launching our newest product. It's
called TOPAKUSTIK® Line and is another absolute nov-
elty. So new and innovative that the international de-
sign competition “Red Dot Design Award” awarded
TOPAKUSTIK® Line with the highest distinction: “Best of
the Best".

Get in contact with us and we'll be happy to provide
you with more information.
Your TOPAKUSTIK® from Lungern

NH Akustik + Design AG
Obseestrasse 11

6078 Lungern

+41 41 67973 73
contact@topakustik.ch
www.topakustik.ch

reddot winner 2021
best of the best



